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To Bavpaoto Internet twv putwv!

e [epimou 1o 90% TwV Putwy, £xouv apolfaia emwdeleic oxEoeLg

LLE TOUC LUKNTEC

e ATOLKiEC OTIC pllec TwWV dUTWV

e Juvepyooia

AvtaAAayn BpeMTIKWY OUCLWV Kal TANPodopLWV

* AVTOYWVLOUOG TOPWV

— ZoumoTtal TwV avermlBupuntwy putwyv PE Tn dtadoon Toékwv
XNHULKWV OUCLWV HECW TOU HLKTUOU

— AmneAeuBepwvouv YNULKEC ouoieg ov BAAmTouy



Ao tnVv tawvio Avatar
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Ao tnv tawia Avatar

There's some kind of electrochemical communication between the roots of
the trees. Like the synapses between neurons.

Each tree has ten to the fourth connections to the trees around it.

That's more connections than the human brain!


http://www.imdb.com/name/nm0000610/?ref_=tt_trv_qu�




e [epumAoka cvotnpata, opyaviopol & meptpairiovia
nTou avarmtuooouyv ) urtootnpilovtal amno diktva!

e Ta diktua autd €xouv SLOPOPETLKA XOPAKTNPLOTLKA,
SOUEC, YwpPLTIKOTNTAL.

e Enektelvovtal & eEsAlooovtal o€ SLAPOPETLKEC XWPO
XPOVLKEC KALMOKEC.

Mw¢ UTopoUuUE Vo LEAETNOOUME aUTA Ta SikTua?
Mota eivat n amodoon touc?



XAaptnc tou unoBaAdoclou SIKTUOU OTITLKWVY VWV
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Source: Mario Morales, IDC

By 2020, the Internet of Things will have achieved “critical mass”. Linking enormous intelligence in the clouc
to billions of mobile devices and having extremely inexpensive sensors and tags embedded in and on every

thing, will deliver an enormous amount of new value to almost every human being. The full benefits—in terms
of health, safety and convenience—uwill be enormous.
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T etvat eva Aiktuo Emikowvwvio;

e >UvoAo KOMBwV rou dlaocuvdeovtal LE OKOTIO
— TNV avtaAlayn ntAnpodoploc
— TNV TAPOXN HLOC UTtNPECLOC

— TN ouvepyaoia HeETaél OUOKELWV/XPNOTWV
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2UVOAO KOUPBwV rtou dtacuvdeovTal LE OKUEC
(CeVeLc, aywyol, kovaAla)




>UVOAO KOUBwV Ttou SlacuvOEOVTAL UE AKUEC
(CeVéelcg, aywyol, kavaAla)
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HAektpopayvnTika KUpoTa
Exouv U0 oNUOVTIKEC LOLOTNTEC:
2o MetakiwvouvTal armo VoV TTOUTIO O Eva OEKTN

n omnota Umopetl va
xpnotpomnotnBel yia tn petadopa LnVu pLATwV



HAEKTpOMAYVNTLKA KU OTAL

e To NAEKTPOMAYVNTLIKO KUHO pItopEL var BewpnBel we pa

QwTtoVLo: ULKPN PUTA NAEKTPOUOYVNTLKNAC EVEPYELOLC

H evépyela petadEpetal amno

24 To pawopevo dladoong mpokaAeitat amno Tig atAAnAembpaceLq

EVOC TAAAVTOULEVOU NAEKTPLKOU TIESLOU KAl EVOC TOAAVTOULEVOU

payvntikovL nediov ta omoiat wOoULV o €val To AAANO OTO KEVO N O€
gval aAAo pEoo dadoong




TEXVIO}\OVLKéC I'Ipoot’aoia NEa OlLKOVOULKN NEeg atieg
e€elilelg nepLBarAovtog TP OLY LOTLKOTTOL

Néa ovvepyoTIKA HovTELD OLEUOLPUGLOV TTOPOV

Let’s Carpool!
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Sharing economy review author and Love Home Swap founder Debbie Wosskow
gives her top ten recommendations for a thriving peer-to-peer economy
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Movtela Slapolpacpol opwyv otnv ANpodopLkn
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Crowd-sourcing & sensing systems for
improving the user QoE for water distribution
services (monitoring, alarming, water quality)

Wireless

Base Station
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© 2000 How Stuff Works

. Water distribution network ,
Health organization Resident customers
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drganizétions
1. Monitor infrastructure performance & upload measurements on server
2. Customers upload their feedback smartphones

3. Analysis & correlation of measurements and feedback
4. Recommendations, alerts, and reports are sent to all stakeholders
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Technical Business Opapa

e Smarter systems e AflOAOYnon cuvePyOoLWYV

. Be)\riwcn, otnv omé&oc?n Twv o XPEWOELCQ e Aladavela
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2.2.2. Consumer empowerment: boosting consumer choice and protection

Al stakeholders in general support a broader focus on more empowerment of end users.
Some of them believe that well informed consumers with a choice of suppliers will enable a
more dynamic and responsive market to the benefit of consumers and industry. In that
aspect all contributors pay great attention to the transparency especially in the context of
bundled offers and net neutrality measures. In that respect several of the stakeholders think
that BEREC should further work on avoiding the unjustified traffic management practices,
stressing that measures taken out of commercial motivations might lead to discriminatory
practices with a direct negative effect towards the consumers.

Despite the general support for strengthening the consumer protection, some of the
stakeholders point out that consumer protection measures should complement and not
supersede the legal framework for competition. One of the stakeholders is of the opinion that
BEREC should not adopt decisions in the field of nrivacy and data nrotection in order not to

: . 2.2.3. Service related developments
cause confusion and legal uncertainty. P
In its draft Strategy BEREC has envisaged undertaking additional work in the field of

international roaming, net neutrality, special rate and/or cross-border services, mainly
through developing common concepts, gathering and analysing data and will focus on the
elahoration of better methodologies to ensure comparability of data with a view to ensuring
better and monitoring.

In addition the stakeholders propose BEREC to undertake additional measures, as follows:

In the field of international roaming - to work more in order to guarantee development
and growing of competitive alternatives to mobile international roaming;

In the fields of net neutrality and transparency, including quality of service - to
envisage Pan-European transparency measures related to network performance
i s B (including disclose traffic management information and the quality of Internet

B E @: access);

In the field of cross-border services - dedicating more efforts to facilitating their
provision, including through dissemination of the best practices existing in that field.



3.1 Information and consumer empowerment

In order for consumers to be empowered to exert pressure for competition to deliver promised
benefits to consumers by way of lower prices, more choice, improved guality of product and
service, etc., they need to: access information about the various offers available in the market;
assess these offers in a well-reasoned way; and act on this information and analvsis by
purchasing the good or service that offers the best value to the customer. When any of these
elements of the consumer decision-making process 1s absent or weak, consumers' ability to
drive effective competition is eroded (Figure 3.1).

Adequate consumer information 1s also important in driving effective competition in the
communication markets in order to deliver sustained benefits to consumers In terms of
increased choice, lower prices, appropriate quality and innovation. TIO data show that the
main category of complaints 1s inadequate or incormrect advice at point-of-sale. But for
competition to be able to fully deliver effective outcomes for consumers, two important
elements are necessary.

(1). Consumers need to be empowered with the information, skills and confidence necessary
to engage effectively within the competitive process. This requires that consumers are aware
of the choices available to them, of the features, capabilities, prices, advantages and
disadvantages of new services and technologies (so that they are able to properly assess the
potential benefits) and also of the existence and ways of using some functionalities (e.g.
number portability) that strengthen their ability to switch.

(11). Consumers need to be able and willing to switch between service providers easily,
cheaply, and guickly without undue effort, disruption and anxiety. Where this i1s not the case,

“ Conditions for effective competition to prevail include rational empowered consumers able and willing to
switch from one supplier to another, asymmetric information, zero transaction costs and absence of public goods
and externalities in consumption or production. Any deviation from this set of conditions prevailing in a so-
called “perfect market™ results in a degree of market imperfection or “market failure™.

Source: Australian Communication and Media Authority (2011)



EQapuUoYEC LE GUVEPYUTIKA MOVTELD, LLE GOUUETOYN] Y PNOTOV.

Kotvdc mapovolaothc o€ aTES TIC VINPEGIEC €lvan OTL O YPNOTNG UTOiVEL
GTO TPOCKNV10, KOl

YIVETOL IO EVEPYOS, CUUUETEYEL, KPLTIKAPEL, OSLOAOYEL, GUVEPYALETAL
Y10 TV TOLOTNTO VINPECLOC TTOL TOV TPOCPEPETAL.
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Ta cvetuata avtd eCelicooviol & UTOPOVV VoL ETNPEAGOVY TOV TPOTO
OV EMAEYOVUE VINPEGIEC 1 LAY EPILOUOCTE TOPOVC.

‘Exovv oyeTikd yopunAio koctoc.

Néegg emyaipnoers Lmopovv va avortuyfovv aSlomolmvIac QVTES TIG
TEYVOLOYiEC!




XPNGLUOTOLOVIAC TOUPOUOLO GUGTILLOTO LTTOPOVLLE VO AVATTOEOVIE
KOWvoTONES 10€ec & vnpecies, wote va Pertivcovue Tnv (NG Logc.

& AVTEC 0L TEYVOLOYLES LTOPOVV VU, YIVOUY 01 OIKES HOS OVVAUELS.



Méoa amd TV ETGTNUN TOV VTOAOYIGTOV, TNV TEXVOAOYia, KOl TNV TAOELD,
LUTOPOVUE VO YIVOLUE IO EVEPYOL, TTLO KPLTIKOL TOAMTEC.

H kprtikn okéyn, 1 GOUUETOYN], N TOLOELD, 1] YVOOT Eivar OTAQL.

To tuqua Emotunc Ynoroylotov HEPLULVA VO TO, OTTOKTI|CETE.

T~ Avta HTTOPOVV VO YIVOLV 01 OIKES GO.S OVVAUELS.



Ynrapyovv 0lKTV0 GUVEPYAGLES, OLKTVO YVOGTC.
‘Eva 1€1010 0ikTLO €ivon Tow axadnuoiKd & epeuvnTiKA 10pLUOTA.

To Tunua Emotunc Yroloyiotawv tov [avemotnuiov Kprine coppetéyet
evepyd o€ oTA TOL OTKTLO.

OAoL €0€i¢ LECO OTO XWPO TOU TIAVETILOTNULOU UTTopEiTE va YIVETE KOUBLKA
onuela o eva diktvo yvwong, €&€EALENG!
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Epwtnoelc?




KoaAtepec exktipmoers & mwpofreyn e moldtntog Lo VINPEGIos, UE
Evav Myotepo mapepPfatiko Tpomo, AauPdvoviac vToyn v
TOPOVGio AAVOUOUEVOV NETPNGEMY OO GLOKEVEC TTOV OEV
AELTOVPYOVV GOGTA 1] TO KOKOPBOVAOLS YPNOTES.
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